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Leadership Circle
unveils big things for 2019

Leadership Circle was the perfect opportunity for Morinda’s leading
IPCs to expand their vision and their passion for providing the best
healthy beverages and healthy lifestyle products to the world.
Morinda and New Age Beverages Corporation CEO Brent Willis
delivered the keynote address with exciting announcements infused
throughout the duration of the 4-day event in stunning Maui, Hawaii.
Here is a summary of some of the event’s biggest moments.

WAILEA, HAWAII-January 25, 2019-Brent Willis, CEO of Morinda
and New Age Beverages Corporation (NASDAQ: NBEV), delivered

Breaking
news:
YAHOO FINANCE
RECENTLY PICKED
UP AN NBEV NEWS
RELEASE THAT TALKS
ABOUT THE SUCCESS
OF TEMANA NONI +
COLLAGEN,
Read the news release here.

an inspiring keynote address at Morinda’s annual Leadership Circle
event held in Maui, laying out his vision for the new year.
Willis outlined the growth strategy for 2019 that represents
significant opportunity for all Morinda associates (fellow owners)
and Independent Product Consultants (IPCs). The strategy
includes first staying focused on executing its existing business
plan including growth behind Tahitian Noni Juice, expansion of
TeMana Noni + Collagen, and expanding the TeMana line globally.
Coming in the near future will be the opportunity to sell the New
Age portfolio of products to traditional retail, and more products
for the direct-to-consumer channel
including CBD and the Health
Sciences portfolio.
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• During the event, new Noni + CBD
product concepts were unveiled to
raucous applause. These concepts
include a Tahitian Noni Juice and CBD
single-service shot, a 500 ml bottle
and a refreshing tea. Noni + CBD
products are all slated for release later
this year, and are expected to build
on the model and success recently
experienced with the TeMana Noni +
Collagen launch.

with an objective to build a global
subscriber-based system. With the
initiative there will be an opportunity
for all our Morinda associates and
IPCs to become affiliates and gain
affiliate bonuses, while at the same
time benefiting the company with the
expansion of the New Age portfolio in
60+ countries around the globe, and
significantly strengthening our social
marketing worldwide.

start to 2019, to build credibility of what
all of us at Morinda are capable of. I am
even more excited about what’s coming
and the opportunity it represents for
everyone. Two thousand-nineteen is
going to be a great year for all of us.”

IPCs rave about Leadership Circle
Last week, Morinda held its annual Leadership Circle event at Wailea Beach Resort in beautiful Maui, Hawaii. The
weather was perfect, the meetings were inspiring, and IPCs around the world got fired up about upcoming 2019 plans.
Here are a few of their reactions.

IPCs SPEAK
MOVINGLY ABOUT
EXPANSION
Last week, during
Morinda’s Leadership
Circle in Maui, Hawaii,
New Age Chief
Commercial Officer
spoke about expansion
and invited some
of Morinda’s most
experienced veterans
to recall the initial
explosive expansion
of Morinda. What they
said was incredibly
inspiring. Here is what
two of those IPCs said.

Robin Olmo (United States)
“I come from a corporate background and can
unequivocally state that what we are seeing now has
never happened in network marketing. The idea that we
can own stock in the company as part of our business
selling direct to consumers, that is powerful! And the
opportunity being presented right now means that we
can build security for future generations. I love it!”

Inger Falkevik (Norway)
“I just want to say that I love my Morinda life! You will
find the best people building businesses in Morinda. I
am a beautician, I’ve owned a beauty salon for 14 years
and am so ecstatic that the Jackie Lee Challenge pack
will be available again. I know when a product is great,
and this product line is awesome and I am proud to be
a part of it! And I feel so confident being a part of this
Morinda-New Age family.”

Phuong Kieu (Vietnam)
“I am so excited about expanding product
offerings. I especially loved the announcement
about the ‘nHanced product line and the scientific
backing that will bless so many in my target
market. There are new distribution channels
becoming available that are so, so attractive. I
can’t wait to get started.”

Brandon Missouri (United States)
“The time is right now, there is so much
opportunity! One of the things that excited me
most was hearing about the opportunity inherent
in the New Age stock program. Even if you have
never worked with stocks, you can participate in
this program, you can own a piece of something
and reap the rewards as your work and the work
of others makes it grow. This is an exciting time to
be engaged in building your business.”

Leonardo Arie Wibowo (Indonesia)
“When I heard about the Morinda-New Age merger, I was initially very confused. I had so
many questions, but there were rumors flying around that made it all so much worse. I
needed facts about the merger and Morinda’s vision. I came to Leadership Circle for one
reason. I wanted to know our new CEO and wanted to see what direction Morinda would be
going. I got answers to those questions in the first day. As Brent Willis, our new CEO, spoke,
I gained the insight I needed to be confident that this is exactly the direction I want to be
going. Leadership Circle both calmed me and made me so excited for the coming year.”

Anastasia Henny (Australia)
“Morinda’s product line is expanding! The additional opportunities coming
from the merger of Morinda and New Age will allow me to significantly
expand my network and reach new generations.”

Nobumi Makino ( Japan)
“I was so excited to see New Age Beverages’ products. As soon as I arrived home, I
had a meeting with my group. We established the goal to exceed our December 2018
baseline. We want to help 10 individuals advance for the first time to Personal Paidas Jades. We will maximize the Sponsoring System starting February 1. Our first step
is to purchase the pack and complete the challenge. Next, we will extend the same
invitation to newly signed-up Premier Members. We will review our contact list and
begin reaching out to them with these packs.”

Yoshiko Yamate ( Japan)
“Before hearing our new CEO Brent Willis, I was afraid of the
merger, afraid that this was a negative move. I have officially been
caught up in the New Age wave. His final speech brought everyone
to their feet. It was a stunning moment, and I’m sure I was one of
many with goosebumps! I will build a strong, thriving organization
by helping six people advance to Jade in my 6th Generation. My
pitch will then expand with the myriad of opportunities available.”

Takashi Hagihara ( Japan)
“Expanding channels and product opportunity with a focus on speed. I felt this ideal
so strongly while listening to Brent Willis’s speech. We will match the speed of this
opportunity. I will revise the contents of our seminars and meetings based on what I
learned at Leadership Circle.”

Jenet Sun (United States)
“Every time I come to a Morinda event I am reinvigorated and inspired to do even greater work.
I was so inspired by those IPCs who spoke about what it was like when markets first opened
and heartened to hear they are seeing even greater opportunity now. I too see a huge business
opportunity and cannot wait to get started. The idea of being a stock owner makes me feel a part
of something bigger. I have a clear vision for what I want in 2019.”

Social media brimming with excitement for Leadership Circle
Aside from the incredible messages, programs, systems,
and vision shared at Leadership Circle, there was an
impressive social media presence. Hundreds of pictures
were shared through Instagram with the hashtag
#morindaleadershipcircle. Even more impressive,
when looking at Instagram, Facebook, and Twitter, the
#morindaleadershipcircle hashtag reached over 50,000
people and created 250,000 impressions. Here are a few
of those posts.

Morinda University Breeds Success
Hiroko Osuga was invited to speak at Leadership Circle about the way she builds her network. She spoke powerfully about what Morinda University has done for her group and how
she uses this training event to support her team members. This is what she shared at the
event.
Last year, two members in my group advanced to Jade and one member advanced
to Pearl. They qualified to attend the October
Morinda University. Thanks to them, I was
invited as a mentor, and we all attended the
event together.
The first time I attended Morinda University,
I thought, “Wow, this is great! This training
system is wonderful!” I also had the distinct impression that this was not a training I
should be attending alone. So, I decided to
attend Morinda University again, but with my
group members.
After I got home, I immediately told my
group about how wonderful Morinda University was and how I felt about it.
I repeatedly told them, “Let’s go to the next
Morinda University together!”
The first thing I did was to hold a group
meeting. There, I explained the qualifications to attend the event and we researched
together which qualifications had yet to be
met. Then I helped each of the candidates
set a goal and encouraged them to accom-

plish it. We repeated this process over and
over again until they were finally qualified for
the event.
The October MU was incredibly motivating.
By the final day, my group members attending for the first time requested we schedule
a group meeting to discuss how to requalify
to attend the next MU.
It’s been 20 years since I started the Morinda
business. There have been many ups and
downs. However, I can say that I am enjoying the Morinda business now more than
I ever have. My life is exciting and there’s
never a dull moment in my day.
Last time I attended MU as a mentor, I said
this same thing to the advanced class. After
that, other attendees asked me why I enjoy
this business so much. It’s hard to pinpoint
one thing specifically, but every day is fun
and exciting!
The new year has come and Morinda entered the new chapter. I am looking forward
to the bright future in front of us.

Grow your business with Noni + Collagen
Mieko Shintani is an IPC doing business in Japan who shares one approach for sharing Noni + Collagen.
“I started selling Noni + Collagen last August. I purchased a
large amount of inventory (about 14 LTO packs) to build my
business.

introduce, regardless of gender and age, I encouraged them
to both consume the product and use bottles as a prospecting tool.

“I invited existing IPCs in my downline to purchase a 3-month
supply and made sure they were aware of the official release
date of the product. Because Noni + Collagen is so easy to

“When I approached new prospects, we recommended they
try it for 30 days, then worked to follow up with them. As a
result, I’ve had several inquiries requesting to sign up.”

